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SPECIAL FEATURE

2021 Money Makers

BlZ. Magazine introduces it's inaugural class
‘ of Money Makers, featuring honorees from

finance, accounting and business investment.

BUSINESS INTERACTIONS

Money What you tolerate

This Spring, my clients want

eMakeIOS customer service, not business

attire classes as usual.
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LEADING INTO
THE UNKNOWN

Business leaders across
northwest Louisiana were
recently given a chance
to pause, reflect, and
shift their mindset on
overcoming 2020.
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ALSO INSIDE
Making Tourism Work

Tourism is unlike any other industry. Itisn't a
behemoth of a factory cranking out widgets
or oil derricks dredging up oil. Tourism is a
clean industry that brings people in and out
of Shreveport-Bossier. These visitors come
for a good time and leave a trail of sales
taxes at hotels, casinos, restaurants, shops,
gas stations, and other local businesses.
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Does the SBC know your
name? Join the Leaderboard.

Submit your awards,
promotions, new hires, etc.

bizmagsbh.com/leaderboard

Breaking news online
bizmagsb.com

On smartphones and tablets
bizmagsb.com/eedition

Daily email updates
bizmagsb.com/dailyreport
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HEALTHCARE

CONVENIENCE & ACCESS

WK Palmetto Village

NOW OPEN gy
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Swan Lake at Airline

COMING SOON
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~ Stockwell at Shed Road Northwood in Blanchard
COMING SOO = COMING SOON

In addition to our five hospitals and clinics on or near those campuses,
Willis-Knighton is focusing on care options that are convenient and
accessible to you.

Our new suburban clinic model combines WK Quick Care (7 a.m.to 7 p.m.
7 days a week) with Willis-Knighton Physician Network Clinics and a
shared Diagnostic Center.

Our first at WK Palmetto Village, is now open and serving residents in the
Benton area. Others are coming to Stockwell on Shed Road, Swan Lake at
Airline and Northwood in Blanchard.

Count on your hometown hospital to understand your needs, provide your
care, and continue to support our local community and economy.

Where you want us. When you want us. Close to home.

Wy,

wkhs.com
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What is a "Money Maker" anyway?

In 2019, I saw
an edition of New
Orleans CityBusi-
ness and they
were touting their
"Money Makers"
honorees. I'm
always looking for
interesting things
to feature in BIZ,
so I "borrowed"
the idea with plans
to start it in 2020.
Then, COVID-19 put the brakes on
so much in our world.

SPECHT

As we entered 2021, it was appar-
ent that the business community
needed to move forward, pandemic
or not. I revisited the idea, and cre-
ated the nomination form.

The point was to honor those in
finance, investments, accounting,
etc., for their contributions to their
respective companies.

As the nominations came in, it
was apparent that there are a lot of
people who went above and beyond
to help both their company, and the
business community, navigate the
financial waters of 2020.

As our team sat down to choose
this inaugural group of "Money Mak-
ers," we realized there are so many
that are deserving of recognition.
This month's BIZ. Magazine will fea-
ture six of them in the class of 2021.

If you see any of these folks on the
street, be sure to tell them, "congrat-
ulations." They are certainly deserv-
ing.

DAVID SPECHT | PRESIDENT OF
SPECHT NEWSPAPERS, INC.

GREATER BOSSIER ECONOMIC DEVELOPMENT FOUNDATION V¥

Setting priorities for economic development

Locally, there
are many factors
which can impact
the further growth
and success of our
community and
surrounding areas.
Business leaders
are not the only
ones taking note of
the importance of
economic priori-
ties. Citizens are
seemingly paying close attention
as this year’s early voting period
for the municipal election showed
arecord setting voter turnout. The
Greater Bossier Economic Devel-
opment Foundation (GBEDF) has
been fortunate to have experienced
a long-standing history of positive
working relationships with local
elected officials which have aided in
the advancement of our economic
development agenda. As the lead-
ership organization for economic
development in Bossier City and
Bossier Parish, we work to position
Bossier to be competitive in securing
new jobs and investment.

The future success and develop-
ment of Bossier and northwest Loui-
siana centers around key, specific
priorities which will help to stimu-
late growth. Together, we look to the
future with a greater focus on the
following priorities which are criti-
cal to enhancing and forwarding our
economic development agenda:

Continued investment in infra-
structure

Both Bossier City and Parish have

ROCKETT

worked together in the past to create
and invest in long-range transporta-
tion plans. This forward-thinking
and collaborative approach has
not only helped to alleviate traffic
congestion, but has helped to spur
residential and business develop-
ment. We have seen many of these
successful projects come to fruition
and look forward to the commitment
to see ongoing projects to comple-
tion. Specifically, future priorities
should concentrate not only on
traffic issues, but also include the
support for the development of long-
term planning for the I-69 bridge ef-
fort in south Bossier which will help
to create a greater synergy with the
Port of Caddo-Bossier and allow for
a heavier flow for commerce.

Support future planning for Barks-
dale Air Force Base

Barksdale Air Force Base (BAFB)
provides a substantial economic
impact in our community which
totals nearly $1 billion annually.
While BAFB is a major employer for
the community, northwest Louisi-
ana also retains a high percentage of
military retirees from Barksdale who
chose to live and work here after
their service. Many of those phasing
out of a military career transition
into civilian careers which helps to
build an attractive workforce. The
further development of the Base is
critical to ensure a lasting positive
economic impact on our commu-
nity. Leaders can support the Base’s
growth by continuing an ongo-
ing needs assessment for access,
coupled with efforts of intentional

planning for future growth in order
to prevent encroachment. By having
ongoing insight into the needs of the
base, our community will be effec-
tive in providing support in an ever-
changing global atmosphere so they
may complete their mission.

Encouraging additional public
private partnerships

Bossier has placed significant
investments in projects such as the
East Bank District, LA Boardwalk
Outlets, and the Cyber Innova-
tion Center. These projects serve as
premiere examples of successful
public private partnerships which
has shown great promise and helped
to garner Bossier national atten-
tion. GDIT has grown to create an
1,100-person facility in a previous
untapped sector of the economy
with the assistance of state and local
partners. The most recent example
of a public private partnership is
the investment in the Bossier City
arena. The facility has secured a
sponsorship investment and has
been named the Brookshire’s Gro-
cery Arena. The new partnership will
allow for additional growth as we
move out of the current pandemic.
Building on current initiatives such
as these while securing federal dol-
lars for additional projects will help
to provide services to benefit our
local population while spurring eco-
nomic development.

DAVID "ROCKY” ROCKETT IS THE
EXECUTIVE DIRECTOR OF THE
GREATER BOSSIER ECONOMIC
DEVELOPMENT FOUNDATION.

PARTN E?qlé Bossier Chamber“\' GBEDF

of Commerce
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BOSSIER CHAMBER OF COMMERCE V

Let's go "back to the future”

While there are many aspects
of 2020 that we would all like to
put behind us, we all know that
there are lessons we can take
away from the past, even the
not-so-distant past.

It is always important not to
forget where we came from on
the way to where we need to go.
The way forward is lined with
past experiences and the lessons
we can bring with us as we focus
BACK to the FUTURE.

Let's take a look - TOGETHER
- at some of the things we know we have done well
in the past that we can implement in all of our
strategies moving forward.

Relationship-building is about Being Present:
As we look back to the relationship-building we
had grown accustomed to, especially as Chamber
members, let’s refocus there and make sure to Be
Present with those around us and those we work
next to. Because no matter what form your rela-
tionship-building takes now - through a screen, in
person with distance, through more mail corre-
spondence, etc., being present in that relationship
is the most important part.

Re-imagine what your business can be through
Innovation: Many businesses have had to re-imag-
ine how to conduct business throughout this last
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year. Maybe the pandemic has helped you see the
benefit of using local vendors to help with supply
chain and shipping issues. For some, integrating
a stronger online presence and offering different
delivery methods - curbside pickup and physi-
cal delivery - have increased business traffic and
made it easier for customers to utilize your prod-
ucts and services. We encourage you to continue
to think about innovation in your business, even
when outside influences aren’t forcing you to
change your models, modes and delivery.

Make a Commitment by following your Passion:
As we have all moved into a much smaller circle of
interaction, one thing that has suffered is a strong
commitment to be involved and take action. While
there are even more avenues to share ideas and
talk about things that you want to do or need to

in 2021

get done, much of our talk lately lacks a true focus
on passion. With passion, talk and ideas become
actions to take within your business, your Cham-
ber and larger economy but also your community.
Find your passion and take the steps to join forces
with organizations and individuals -much like
those within your Chamber - to put your passion
into action.

When thinking of getting back to Fundamentals,
focus on your Core Values: All of this may sound
like a coach’s pep talk to get you back to the fun-
damentals of being a great business person and
contributing member of your community. Maybe
itis. But what you can always rely on to you get you
through times that may be hard, times that require
change and times that seem uncertain are your
core values. This is a great time to revisit what you
find those core values to be for yourself, and your
business, so that you have a guide path to follow as
you make daily decisions to shift your focus, truly,
BACK to the FUTURE.

With 2020 in our rearview mirror, we at the
Bossier Chamber are taking stock of the lessons of
the past while resetting our view past hardships
and constraints to look at how we can be even
greater tomorrow. We are refocusing BACK to the

FUTURE.

LISA JOHNSON
BOSSIE

PRESIDENT & CEO OF THE
CHAMBER OF COMMERCE

TOURISM V¥

Locals encouraged to celebrate people, businesses that make tourism work

BRANDY EVANS
Special to BlZ. Magazine

Tourism is unlike any other indus-
try. Itisn’t a behemoth of a factory
cranking out widgets or oil derricks
dredging up oil. Tourism is a clean
industry that brings people in and
out of Shreveport-Bossier. These visi-
tors come for a good time and leave
a trail of sales taxes at hotels, casinos,
restaurants, shops, gas stations, and
other local businesses.

May 2-8, 2021, the Shreveport-
Bossier Convention and Tourist
Bureau invites locals to support
National Travel and Tourism Week, a
nationwide movement organized by
the U.S. Travel Association.

This is an annual tradition that
unites communities across the coun-
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Doug Rogers, Beaux Hays, and Aaron “Peanut” Hanning are just a few of the restauranteurs
and business owners in the East Bank District. When the pandemic struck, they showed care
for their community, compassion for their employees and continuous clever tactics to survive
when the future of dining became dim.

attractions are small non-profits.
They took huge financial losses being
closed for two months in 2020 dur-
ing the national stay-at-home order.
This campaign is meant to increase
awareness with locals, who are look-
ing for fun, family-friendly activities.
Local attractions can benefit from
the increased foot traffic.

Robin Jones, executive director
for the Bossier Arts Council and
president of the Shreveport-Bossier
Attractions Association, emphasizes
the importance of locals supporting
the people and places that make our
community so special and believes
that residents are vested in the col-
lective community’s future.

“We support artists, as well as the
community as a whole, by providing
cultural programming, artist oppor-

try to celebrate the value that travel
holds for the economy, businesses,
and well-being of cities like Shreve-
port-Bossier.

“This year, unlike any before, it is
important to recognize and support
the hospitality and tourism indus-
try in our own backyard,” said Stacy
Brown, president of the Shreveport-
Bossier Convention and Tourist
Bureau. “Prior to the pandemic, we
estimated approximately 2.6 mil-
lion people from across the country
flocked to our cities to enjoy gaming,

festivals, food, and entertainment.
We have a chance to work together
to bring those people back and con-
tinue the economic impact they have
on our community.”

The locals who work in hotels, ca-
sinos, restaurants, attractions, retail
shops, and other tourism-related
businesses are the bedrock and cor-
nerstone of tourism in Shreveport-
Bossier.

This year the Tourist Bureau plans
to honor those hardworking people

at its renamed Excellence in Hos-
pitality Awards, 6 p.m., Thursday,
May 9 at the LeBossier Hotel & Event
Center in Bossier City. The event will
look different this year because of
COVID restrictions, but the goal is to
honor and celebrate those who have
endured one of the most traumatic
years in tourism.

There will also be a marketing
push to encourage locals to explore
attractions with discounts starting
May 2. Many of Shreveport-Bossier’s

tunities, and outreach activities,” she
said. “These types of activities create
culture, stimulate business, and
drive tourism.”

If you know someone who makes
tourism better because they provide
excellent service at your favorite
restaurant, attraction, boutique
shop, casino, bar, or tourism-related
business, please nominate them for
an Excellence and Hospitality Award
by visiting www.Shreveport-Bossier.
org/awards.
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SHREVEPORT
670 Albemarle Dr., Ste 201
Shreveport, LA 71106
(318) 562-4497

MINDEN
511 Main Street
Minden, LA 71055
Phone (318) 371-3611
Fax: (318) 371-3727

RINGGOLD
2566 Mill Street
Ringgold, LA 71068
PO Box 648
Phone: (318) 894-9167
Fax: (318) 894-7815

HOMER
612 W. 2nd Street
Homer, LA 71040
PO Box 68
Phone: (318) 927-3531
Fax: (318) 927-2308

HAYNESVILLE
1876 Main Street
Haynesville, LA 71038
PO Box 429
Phone: (318) 624-0259
Fax: (318) 624-1659
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LEADERSHIP V¥

LEADING INTO THE UNKNOWN

Bossier Chamber, Committee of 100, Citizens National Bank host mindset webinar

usiness leaders across

northwest Louisiana

were recently given a

chance to pause, reflect,

and shift their mindset
on overcoming 2020.

The Bossier Chamber of Com-
merce, The Committee of 100 and
Citizens National Bank presented
Leading in the Unknown last month.

This virtual, interactive webinar
had participants interact as they
learned to become better leaders
coming out of the hardships caused
by the COVID-19 pandemic.

“The Bossier Chamber seeks to be
the collaboration hub of NWLA by
advancing civic, commercial, indus-
trial, technological and agricultural
interest of our region by promoting
general welfare and prosperity of our
region, and stimulating public inter-
est,” said Lisa Johnson, President
and CEO of the Bossier Chamber of
Commerce.

Led by Sky Jarrett, executive train-
er with Potential Project, Leading
in the Unknown offered a playbook
to help leaders navigate the current
time of turbulence and unknown.

She described 2020 and leading
into this year as a “Tsunami of Cri-
ses.” She noted that this year offers
new opportunities to overcome.

“As the book of your life is being
written, what will this year say about
this year? When there is no playbook
for what to do, you simply can’t keep
going in the same direction and it’s
time for a whole new playbook.”

The webinar explored the main
challenges of leading:

Distractions - inundated with
information and fragmented in at-
tention

Empathy - paralyzed by the
weight of empathy and difficult deci-
sions

Ego - attachment of how things
used to be

She revealed the antidotes to
those challenges are:

B Mindful agility

B Wise compassion

M Beginner’s mindset

When it comes to mindful agility,
Jarrett began by pointing out that

T . -

Photo by Dylan Gillis on Unsplash

focusing on perfection will cause you
to be left behind.

“The pace of change today is the
fastest it has ever been in civilization
and it is the slowest it will ever be.
So, buckle up,” she said.

This means managing distractions
to zoom between the big picture and
concentrated focus.

“As leaders, you need the mental
agility to see what'’s happening at
different viewpoints. You need the
ability to see what'’s happening (on a
large scale) and then be able to zoom
in swiftly to understand the most
important priority and then shifting
to the next priority,” Jarrett said.

The three levels of mindful agility
are “wise awareness” for the bigger
picture, “sustained focus” on an im-
portant priority, and “agile focus” to
switch from one priority to the next.

The second portion of the webinar
focused on wise compassion. Jarrett
defined this as making a hard deci-
sion in a compassionate way.

She explained that empathy is

;”f”/"_ﬂ?m,(
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sharing of suffering based around
emotion, while compassion is an
intention, a motivation to see that
suffering alleviated.

“Empathy in hard times can be a
challenge for leaders because hard
times call for hard
decisions that impact
others,” she explained.

In order to apply
wise compassion in-
stead of empathy, lead-
ers need to avoid the
empathetic hijack. The
steps of the empathetic
hijack are facial recognition, emo-
tional empathy, empathetic hijack,
empathetic burnout.

To avoid that, Jarrett advised lead-
ers to have rational empathy, emo-
tional resistance and compassion by
asking, “What can I do to help?” and
then acting.

“Only in that mindset can you be
compassionate but avoid empathetic
burnout. That can be as simple as a
conversation,” Jarrett said. “It doesn’t

JARRETT
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mean taking on the burden of solv-
ing their issue, but demonstrating an
intention to alleviate their suffering””

Finally, the virtual event explored
how to manage the challenges of
ego.

Jarrett advised that ego attach-
ment hampers innovation. She told
of how a company can let go of ego
attachment by seeing their situation
from a different perspective without
emotional bias.

“Ego is all about self preserva-
tion and oftentimes it is driven by
fame, fortune, and power, but great
success equals great fear of loss of
success. Or we have fear of abandon-
ing a commitment or belief,” she
explained. “Then the ego prefers to
play it safe and we get stuck.”

Jarrett said this is why the biggest
enemy is a limited mindset and that
mindset is controlled by an uncon-
scious bias — seeing the world and
other people as we are, instead of

See, LEADING, Page 12
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Fresh

@ the speed of business.

Email order and invoice instant confirmations

to make handling expenses easy.

N
5  Email delivery confirmations so you know

your order has been delivered.
Stored history of all your orders.

Free delivery to hospitals
and funeral homes.

Extended hours.

7230 Youree Dr Ste 106

Shreveport, LA 71105 | 797-9585

www.labloomflorist.com

Poljak Group
at Morgan Stanley

Davor Poljak and Denis Poljak

Named to Forbes’ 2021 Best-in-State Wealth Advisors List
Denis Poljak, CFP,® CIMAP? CPM®
and Davor Poljak, CPM®

POLJAK GROUP AT MORGAN STANLEY

Denis Poljak, CFP,® CIMA® CPM®
Portfolio Management Director
Senior Vice President

Wealth Advisor

Recognized in 2019, 2020 & 2021

denis.poljak@morganstanley.com

Davor Poljak, CPM®

Portfolio Management Director
Senior Vice President

Financial Advisor

Recognized in 2021

davor.poljak@morganstanley.com

CONGRATULATIDNS
SANDY CIMINO

on your selection as BIZ. Magazine Money Maker.

CommunityBankofLA.bank

CommunityBank

MEMBER FDIC  giarovsie
LENDER

Certified Financial Planner Board of Standards Inc. owns the certification marks CFP.® CERTIFIED FINANCIAL PLANNER™ and federally registered CFP (with flame design) in the US.

Source: Forbes.com (February 2021). Forbes Best-in-State Wealth Advisors ranking was developed by SHOOK Research and is based on in-person, virtual and telephone due diligence meetings to evaluate each
advisor qualitatively, a major component of a ranking algorithm that includes: client retention, industry experience, review of compliance records, firm nominations; and quantitative criteria, including: assets under
management and revenue generated for their firms. Investment performance is not a criterion because client objectives and risk tolerances vary, and advisors rarely have audited performance reports. Rankings are
based on the opinions of SHOOK Research, LLC and are not indicative of future performance or representative of any one client’s experience. Neither Morgan Stanley Smith Barney LLC nor its Financial Advisors or
Private Wealth Advisors pay a fee to Forbes or SHOOK Research in exchange for the ranking. For more information, see www.SHOOKresearch.com.

© 2021 Morgan Stanley Smith Barney LLC. Member SIPC. CRC 3474524 03/21 CS 9985516 02/21
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HIGHER EDUCATION

LOUISIANA TECH UNIVERSITY V¥

La. Tech making tremendous strides amid pandemic

Our area - along with our
state and nation - continues
to make strides in the battle
against COVID-19. From
moving classes online to
holding meetings and events
on Zoom, our Louisiana Tech
University students, faculty,
and staff have faced a year full
of challenges. We've learned
how to maneuver and thrive,
offering a mix of classes to meet the needs of
our students.

In the past year, we have learned about the
strength and resiliency of our Tech Family,
and now, we're planning for Fall Quarter.

The strides our country has made - along
with increasing availability and acceptance of
vaccines - will allow us to have a Fall Quarter
that is as close to normal as is possible with
health guidelines.

Throughout the past year, we've learned

that the vast majority of our students and their
parents chose Louisiana Tech because we are
committed to helping our students grow in
and out of the classroom. They want us to offer
face-to-face classes in a safe environment, and
they believe a
college career is
enriched with a
variety of co-
curricular and
extracurricular
activities.
Therefore, we
will return to
Louisiana Tech’s
core strength

this fall.

We plan to provide face-to-face instruction
in the vast majority of our courses and will
continue to increase the number of opportu-
nities for student engagement and activities
on campus.

We will still offer online or hyflex instruction
when needed to meet state-mandated occu-
pancy requirements, but only when we have
not been able to achieve a face-to-face option.
This Summer Quarter, we will offer a mix of
classes that is in line with health and safety
mandates.

Over the years, we have developed and of-
fered online offerings for non-traditional stu-
dent populations and will continue to develop
and offer courses and new programs for those
populations in the future.

At Louisiana Tech, we all look forward to
approaching the uncertainty of the coming
months with optimism. We look forward to
the coming days when we can see more stu-
dents, faculty, and staff on campus. I encour-
age students and parents to schedule visits
and complete applications in preparation for a
productive - and more normal - Fall Quarter.

DR. LES GUICE | PRESIDENT OF LOUISIANA TECH
UNIVERSITY

Louisiana

WE CARRY EACH OTHER

It's how we do things in Louisiana during times of challenge. We're stronger together
and we know our strength lies in the helping hands of our neighbors.
So let's wear a mask and protect one another. And protect the life we love.
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HIGHER EDUCATION

LSU SHREVEPORT ¥V

As we march on...

As we round the corner of the
Covid-19 crisis, the international
conversation has shifted towards
a safe and steady economic
recovery, buttressed by the
global effort to vaccinate bil-
lions of people. While countless
experts in the business, political,
and scientific communities will
continue to weigh in on these
issues, I think it is important for
us to consider another key factor
in our march toward beating this
virus and returning to normalcy.

Over the past decade or so,
there has been a growing cultural shift towards
understanding and cultivating mental health,
and destigmatizing some of the preventative
and corrective pathways associated with overall
mental health and wellness. Millennials, and now
Generation Z, have shown a unique proclivity for
self-awareness and a willingness to ask for relevant
support services as they navigate different phases
of their lives. In higher education, we have come to
realize that the success of our students in the class-
room is not the only indicator of the strength of
our value proposition as colleges and universities.
Student development requires a holistic approach,
one that includes mental health and well-being.

CLARK

A good
neighbor

has your
back.

Kary Landry, Agent
2802 Old Minden Road
Bossier City, LA 71112
Bus: 318-747-7676
kary.landry.j488@statefarm.com

State Farm

1606039 Bloomington, IL

Life’s a combination of
good days and bad. | have
your back for both. And
who has my back? The
company more people have
trusted for 90 years. I'm
here to help life go right™
CALL ME TODAY.

o StateFarm-

We are very fortunate at LSUS to have a robust
and ever-evolving student support function on
our campus, made up of skilled and dedicated
staff. One area in particular, Counseling Services,
has been working tirelessly since the start of the
pandemic to listen to the needs of students and
provide much-needed services in this very chal-
lenging time.

One notable initiative is a podcast titled Say It
Out Loud: Tackling Tough Topics Together, avail-
able for streaming on Spotify and Apple Podcasts.
The series covers education related topics such as
Emotional Challenges around Changing Majors
and Burnout Factors to Poor Time Management in
the Research Process, as well as episodes such as
Dealing with Political Stress and Social Media and
Body Image, which tackle non-academic issues.

The department has also created a number of
peer educator initiatives for students, with the goal
of promoting mental health awareness. Students
receive training in peer leadership, motivating
behavior change, listening skills, response and
referral skills, how to take action and intervene,
recognizing the role of diversity and inclusivity,
self-care, and group dynamics. These types of
programs were created based on research showing
the importance of using trained peers in wellness
programming, as students are the key curators
of change and primary support systems for their

peers.

In addition, the department has instituted
telehealth services, rolled out Therapy Assistance
Online (TAO - an anonymous, online mental
health self-help platform), installed a biofeedback
training/meditation space (Zen Zone), created a
YouTube channel that includes recorded work-
shops/meditations, created a Wellness Task Force,
added a mental health syllabus statement, and
published resource lists for COVID-19 and social
justice/racial trauma.

This may seem like an exhaustive list, but I as-
sure you they are only some of the measures being
implemented to help our students navigate college
life in these challenging times. I think as industry
leaders we can all take lessons from these types
of initiatives, even if it is just to take stock of how
the pandemic has affected our own mental well-
being, as well as that of our employees. How can
our colleagues/employees benefit from programs
such as these? How do we prioritize mental health
and well-being in our organizations? Do we have
an established network of peer advocacy and sup-
port among our employees? Are we doing enough
to help replenish emotional and mental stores that
have been depleted over the last 12 months as our
organizations have been weathering storm after
storm? Dealing with Covid-19 has been a long,
challenging journey for everyone, and its final toll
is yet to be tabulated. As we check off the incre-
mental victories against the impacts of the virus,
let’s be sure to keep mental health in the conversa-
tion.

LARRY CLARK | CHANCELLOR OF LSUS
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HIGHER EDUCATION

BOSSIER PARISH COMMUNITY COLLEGE V

Flexible. Transferable. Affordable...The BPGC Way!

Flexible. Transferable. Af-
fordable.

These three words have been
used to describe the BPCC
experience. Over the last year,
I've written about BPCC'’s ability
to be flexible. Covid-19 taught
us that our flexibility to move
to the online environment and
maintain quality programming
has never been more important
for our students. This month, I want to address the
important concepts of transferability and afford-
ability.

April is time to examine our fiscal health as we
all prepare our taxes and look at more ways to save
money while pursuing our individual goals and
dreams. BPCC can be a valuable partner in that
journey.

A recent Forbes article observed, “Community
colleges offer an affordable start in higher educa-
tion for many students, and they provide valuable
retraining for adults looking to change or advance
their careers. For many students they are the first
and last best chance to earn a degree or creden-

BATEMAN

tial. Their success is crucial not only for personal
opportunities but also for the nation’s economic
prosperity.”

Affordability is an important part of the open
access mission at BPCC. I am proud that BPCC
and other community colleges in our state have
not raised tuition in the last five years. BPCC
has absorbed state budget cuts and by becoming
more efficient and cutting costs—and we did not
pass those cuts onto students. Currently, BPCC is
about half the cost of a regional or state four-year
university. For a student who receives TOPS or
other financial aid, that aid goes further and lasts
longer at BPCC. These savings translate to lower
student debt and help students get started in life
with fewer financial burdens.

The Forbes article referred to community col-
leges as an “affordable start” Why a start? Because
BPCC has designed programs to be transferrable.
Students can start at BPCC for less, make their
financial aid and scholarships go farther, and still
transfer all of the credits to a four-year university
where they can complete a Bachelor’s Degree in
two years, not four. This pathway has helped many
BPCC students achieve their academic goals while

<>F0R<>

ACCT 205 INTRO FINANCIAL ACCOUNTING
ART 206 INTRODUCTION TO VISUAL ARTS
BADM 105 GENERAL BUSINESS ADMINISTRATION
BLGY 110 MEDICAL TERMINOLOGY
CTEC 100 COMPUTER CONCEPTS
HIST 101 WESTERN CIVILIZATION |
MATH 098 BEGINNING ALGEBRA |
MATH 099 BEGINNING ALGEBRA Il
MATH 102 COLLEGE ALGEBRA
PSYC 201 INTRODUCTION TO PSYCHOLOGY
PSYC 220 DEVELOPMENTAL PSYCHOLOGY
SCI 101 FOUNDATIONS IN SCIENCE
SPCH 110 PUBLIC SPEAKING

1e Southern Association of College:
1munity College. * Bossiel

atment of individuals, or in any aspect of its operations. Bo:
( 0 p.m. M-F, excluding holidays and w

100%

keeping an eye on their fiscal health and lowering
future debt obligations.

At BPCC, we understand that higher education
has developed a bad reputation when it comes to
affordability and outrageous student debt. Ad-
dressing this cost issue head on is another aspect
that sets us apart. Qur mission is to give everyone
access to higher education credentials and de-
grees. Part of that access mission includes looking
out for our students’ fiscal education and health as
well. We take this responsibility seriously and we
know that quality education and training can be
affordable and can change the trajectory of a life.

Maintaining focus on our purpose through
tough times has allowed BPCC to stay committed
to the community and our students. As we con-
tinue to expand our reach and impact in North
Louisiana, we do so with the confidence and com-
mitment that our business and efficiency prac-
tices are ultimately providing the most affordable
and transferable education opportunities for our
students.

DR. RICK BATEMAN | BPCC CHANCELLOR

1 CLASS
3 WEEKS
3 CREDITS

ONLINE

MAYMESTER CLASSES

BEGIN MAY 18

BOSSIER
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COMMUNITY
COLLEGE
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LEADING

Continued from Page 6
how it and they actually are.

“This is a challenge for leaders
because it makes us pigeonhole our
business and limits innovation,” Jar-
rett said.

She advised the way to fight back
is by cultivating a beginner’s mind,
saying, “A beginner’s mind is an
open mind. It’s seeing the world with
fresh eyes. It's waking up and ques-
tioning everything about your busi-
ness and not assuming it’s the same
way you've always seen it.”

To do this, it requires reprogram-
ming the brain by unlearning biases.
She advised to do this by having
an awareness of the biases and a
willingness to act on rewiring those
biases.

“When practicing mindfulness,
people are less biased, more inclu-
sive, less discriminatory and more
innovative,” Jarrett said. “We see
more clearly and can imagine more
possibilities.”

She provided steps to overcome
biases when faced with a challenge
— ask yourself if there are any biases,

LEVEL-UP

CERTIFICATE
1.25%

30-MONTH
ANECA.org/LevelUp

available. Federally insured by NCUA.

When practicing
mindfulness,
people are less
biased, more
inclusive, less
discriminatory
and more
innovative.

Sky Jarrett

pause and shift your perspective,
observe biases as they arise, then
consciously try to take a different
perspective, and then reflect on the
experience.

She signed off by echoing Winston
Churchill’s famous speech amidst
WWII, telling attendees that “this is
your finest hour”

“This moment is a test of our
humanity. It will bring out the best
and worst in us. Show up as a human
and it will make you a more powerful
leader,” Jarrett concluded.

— BlZ. MAGAZINE

RATE
BUMPS

APY= Annual Percentage Yield. Rafte accurate as of 3/01/21. Limited time offer valid on new 30-month cerfificate
only. Minimum $1,000 deposit to open. In the event that the 30-month certificate rate increases in the future,
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changes permitted during the term of the certificate. Early withdrawal penalties apply. Other rates and terms

LEGISLATURE V¥V

Will sales taxes be
centralized by the state?

DAVID JACOBS

The Center Square

The speaker of the Louisiana
House filed legislation Wednesday
to streamline state sales tax collec-
tion.

The change would require
amending the state constitution,
meaning at least two-thirds of the
members of the state House and
Senate and a majority of voters
would have to approve the change.

Louisiana is one of only three
states without a single state sales
tax collector. Business advocates
say the decentralized system is dif-
ficult to navigate.

Local government officials,
however, long have guarded their
ability to collect their own sales
taxes, saying it was the best way to
ensure the money is spent the way

>)

EQUAL HOUSING
LENDER

NMLS#403632

local voters and taxpayers want it
spent.

House Speaker Clay Schexnay-
der filed legislation last year that
created a task force to study cen-
tralizing sales tax collection. That
group proposed creating a state-
wide entity that would oversee
state and local sales tax collections
and take over the duties of two ex-
isting boards focused on internet
sales taxes and resolving disputes
between taxing entities.

One of the biggest sticking
points for the group, which in-
cluded representatives of state
and local government as well as
business, was deciding how the
new entity would be governed.
Schexnayder’s bill proposes an
eight-member board evenly
divided between state and local

government.

We're Different that Way.

Not a Member?e -Not a Problem!

JOIN TODAY!"
318.698.6000

SHREVEPORT
4361 Youree Dr | 71105
BOSSIER

2650 Benton Rd | 71111

ANECA.org

*If you live, work, or worship
in Caddo, Bossier, or Desoto
Parishes you can join ANECA.
Other restrictions may apply.
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BIZ INSIGHT

BUSINESS INTERACTIONS V

This Spring, my clients want
customer service, not business
attire classes as usual. How odd,
until I place the requests in con-
text. We do not see other peo-
ple’s clothes, or most of them,
via Zoom or the telephone.

Here are some of my clients’
pressing concerns along with
ideas that may help you.

SENSITIVITY & RUDENESS.
Our intolerance for other’s “dif-
ferences” seem to be at an all-time high. Thank-
fully, cell phone cameras and events such as
formalized social movements are bringing inequi-
ties to light. The temporary down side is that we
all seem unsure what to say or do. If our words
have a negative effect, we may be unaware. Our
individual lens from which we see and experience
the world sometimes prevents us from seeing and
understanding other peoples’ perceptions. One
of my favorite “make-the-point” stories is called
“The Man on the Subway” from the Seven Habits
of Highly Effective People by Steven R. Covey. The
moral is that you do not know what someone has
experienced. You do not know why they do what
they do or behave how they behave. Because of
that, we should be kind, thoughtful, and respectful

HAYNES

EARN YOUR DEGREE ON YOUR TIME!

*192

ACTIVE DUTY - RESERVISTS - RETIREES - DEPENDENTS

CREDIT

What you tolerate...

of everyone, always.

GRAMMAR. Earlier this week, I called a firm
for information. The recorded greeting was full of
slurred and mispronounced words, making it hard
to understand. It was then no surprise that the
outgoing voice message from the person I trans-
ferred to was curt and lazy sounding. An organiza-
tion that allows rude or unintelligible first custom-
er touchpoints will more than likely have less than
professional customer service skills throughout.
Poor grammar, both oral & written, indicates a lack
of education, laziness, or both. Remember, for
customers, the employees with whom they have
interactions ARE the company. Staff who write
and speak clearly, using good grammar make
the company look professional. The opposite is
also true. Insist that your staff use their “business
voice” when at work. Have their immediate su-
pervisor review all written communications before
they are sent. Hint: Do not fix incorrect grammar
and punctuation. Kindly point it out and have
the employee learn and correct before sending.
Everything is available on the internet!

CASUALNESS. Casual clothing goes hand-
in-hand with a casual attitude toward speech,
treatment of other people, rules and procedures,
and authority. In a casual culture, we incorrectly
assume a relationship with people, however brief

HOUR

the encounter. This results in inappropriate jokes,
stories, personal sharing, clothing, challenges to
authority, and many more. The fix is a touch of
formality. For your business, find the perfect mix
of casual and formal attire. Provide a refresher
on good manners and polite business behaviors.
Insist that your employees treat each other with

a little more formality. Top leaders set the tone.
How executives treat managers is how managers
treat employees. How employees are treated is
how they treat customers/patients/clients.

Too often, we expect employees to “mind read”
what we want and how we want it done. Unfor-
tunately, that sets those employees up for failure.
Instead, make the time to teach your employees
what you expect. Show them how it is done. Have
them practice it for you. Critique their practice.
Practice again. Perfect practice makes perfect.

To quote Jocko Willink, “What you tolerate is the
standard.” Ifyou tolerate inappropriate behavior,
bad grammar, rudeness, and insensitivity, then
that is the standard at your organization. As a
leader, be the example and teach the example that
you want your employees to display.

TERI HAYNES | BUSINESS INTERACTIONS, LLC |
IMPROVING HUMAN INTERACTIONS IN BUSINESS

<
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BANKING

Jana Freeman Forrest

BOM Bank

ana Freeman Forrest is a Vice President

and Commercial Lender at BOM Bank.

She is a proud community banker, serv-

ing 20 years in the financial services

industry. Jana received her degree from

rthwestern State University, graduated from

the Louisiana Bankers Association Leadership
School, and will graduate from the Graduate
School of Banking at Louisiana State University
in the spring of 2021.

She currently serves on the Board of Direc-
tors for the Independence Bowl Foundation
and Red River Revel Arts Festival. Jana is the
Past Chair of the Young Professionals Initia-
tive; prior to that, she was the 2020 Chair, 40
Under Forty Chair and Professional Develop-
ment Chair. She served on the 2020 Board of
Directors for the Greater Shreveport Chamber
of Commerce and is a past Business Network
International member; serving as President,
Vice-President, Mentor Coordinator and
Growth Coordinator.

Over the years, Jana has served her commu-

nity in various roles with the NWLA American
Heart Association, Greater Shreveport Cham-
ber of Commerce Business Development Con-
nection, and Boy Scouts of Caddo Parish. She
has volunteered with numerous organizations
including Junior Achievement, Volunteers of
America, Shreveport-Bossier Rescue Mission,
and Common Ground, to name a few.

Jana is a Banzai Instructor and passion-
ate about developing awareness of financial
literacy. Through the years, she has taught
countless children and youth on the impor-
tance of budgeting, paying bills and saving for
the future. She believes teaching basic finan-
cial skills at a young age will create financially
responsible adults.

Jana was a 2017 Young Professionals Initia-
tive 40 Under Forty Honoree and BOM Bank
Volunteer of the Year in 2018. She is a steadfast
advocate for Shreveport, where she resides
with her wife, Maribeth, and daughter, Madi-
son.

Corporate Awards

Promotional Items

Personalized Gifts
Industrial Engraving
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Custom Design
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BANKING

Judy Madison

Red River Bank

udy Madison has an extensive back-
ground in establishing relationships with
local government agencies, businesses,
non-profit organizations, and realtors
that support affordable housing, eco-
mic development, and community revital-
ization.

She has worked to partner with Louisiana
Housing Corporation Bond Programs, City of
Shreveport-HAPPI Program, Federal Home
Loan Bank of Dallas Affordable Housing
Programs, Southern University at Shreveport,
and Fuller Center for Housing to provide down
payment assistance for homebuyers, special
needs assistance grants to seniors, and provide
technical support to community base and non-
profits organizations.

Judy also works with small businesses to
increase their capacity and provide workshops.
She is a partner with schools and churches to
provide the Bank at School/Bank at Church
Program for 2nd through 12th graders. She also
works to provide workshops and after school

programs along with Community Renewal
Friendship House Programs.

Judy provides one-on-one credit counseling
throughout the region and state.

She works to ensure grants for down pay-
ment assistance to first time homebuyers, pro-
vides second chance low-cost bank accounts
to individuals, seeks out partners to help
senior citizens who need help with repairs, and
partners with nonprofits to help build/rehab
affordable housing units for low to moderate
families for rental/ownership.

“Judy Madison is a caring individual who
believes in helping others. I have seen her
in action assist low-income parents obtain a
home. She serves as the President of the Cedar
Grove Community Development Center and
lead a group of citizens to find grants and
means for economic development in the Cedar
Grove area. I feel Judy is an ideal candidate for
this prestigious recognition,” said Judy’s nomi-
nation form.

Money
O Makers

ACCOUNTING

Anna Gleason

RBLM, LLC.

nna Gleason is a CPA and
the Audit and Advisory
Partner at RBM LLP. After
receiving her masters in ac-
counting at Louisiana Tech
University, Anna served in the audit
department of KPMG LLP for six years.
Anna brings unique experience to her
role at RBM LLP, having worked in both
operational and financial reporting
positions for local industries before re-
turning to her career in public account-
ing. At RBM, Anna serves a wide range
of clients in various business industries,
primarily in the Shreveport-Bossier and
North Louisiana region.
In addition to her professional career,
Anna’s community involvement keeps

her busy after hours. Anna serves on
the board of directors and executive
committees of both the Robinson Film
Center and Shreveport Common, as
well as the board of directors for Cohab.
She has an intense love of the arts and
animals, volunteering for the Louisiana
Film Prize Foundation and supporting
organizations such as Ninna’s Road to
Rescue and Robinson’s Rescue.

In her spare time, Anna enjoys spend-
ing time outside, playing music, and
working on projects in her old Highland
home. She can occasionally be spotted
singing and playing guitar on the patio
of Fat Calf Brasserie or the taproom in
Great Raft Brewing.
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Joe Arnold

Carter Credit Union

oe Arnold began his tenure as the
President and CEO of Carter Credit
Union in August of 2014. Prior to
this position Joe served as Executive
Vice-President and Chief Financial

cer.

Joe is responsible for growing the orga-
nization by offering relevant services and
overseeing all strategic and financial direc-
tives of the credit union. Since his tenure
as CEO at Carter, Joe has successfully
grown the credit union from 240 million to
520 million in assets.

Prior to joining Carter in 2009, Joe

served as Senior Investment Advisor

at Southwest Corporate FCU where he
worked with over 30 credit unions in the
areas of investment portfolio and asset li-
ability management.

Joe serves on the Credit Union Service
Organization boards of CUSO Develop-
ment Companies, Business Allinance Fi-
nancial Services and Ongoing Operations.
Joe previously served as President of the
local Credit Union Chapter League.

Arnold earned his undergraduate and
MBA from Texas Tech University and is a
Chartered Financial Analyst.

BUSINESS INVESTMENT

Lisa Johnson

Bossier Chamber of Commerce

isa Johnson has led the Bossier

Chamber of Commerce as President/

CEO since 2004, a job she takes on

as a champion for business, a cheer-

leader for the community and a
coach for her staff and members, during good
times and bad.

As health concerns arose during the CO-
VID-19 crisis, sustaining a financially stable
economy was also critical. Lisa and her Cham-
ber team kept the business community up-
to-date through all of their available channels
- social media, enewsletters, website, virtual
meetings, etc. - on the changing landscape of
business sustainability.

Throughout the onset of the pandemic in
2020, many of the weekly virtual meetings
held by the Bossier Chamber itself and with its
partners were focused on COVID relief and the
Payroll Protection Program updates, from the
federal perspective as well as the local bankers

working the front lines.

“I felt a great responsibility to our local
businesses to give them as much information
as possible to keep them solvent by whatever
means I could - even directing some of them
to specific bankers who could help them apply
for Payroll Protection Program and/or EIDL
loans,” Johnson said. “And even without mem-
bers telling us they were struggling to pay dues,
we sent out letters with our invoices to assure
them we could defer those payments and set
up payment plans if needed to make sure their
Chamber membership was not something they
had to worry about financially while figuring
out how to stay afloat”

“It was imperative that they knew we had
their backs in the middle of this tough health
and economic crisis. We remained focused on
business sustainability while following health-
care guidelines.
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BANKING

Sandy Cimino

Community Bank of Louisiana

andy Cimino has been in the banking

industry for over 48 years, working in

almost every department. Her desire

to learn has allowed her to develop

programs, train employees, and serve
on numerous committees.

Sandy represented bankers statewide for
eight years as president of the American
Institute of Banking. She spent hours teach-
ing LBA banking courses for almost 10 years,
and represents CBOFLA as the liaison within
the community, developing relationships with
potential as well existing customers.

Sandy’s career in banking is one of achieve-
ment, starting out in bookkeeping/transit and
working her way up by holding numerous
positions, attending classes and seminars, and
taking any opportunity to learn. She puts her
heart and soul into her job, believing It is a way
to help and support people.

Sandy serves on the board of the Greater
Shreveport Chamber of Commerce, is a found-
ing member and past president of the Commis-
sion for Women of Bossier City, serves on the

Money
O Makers

NORWELA Council of Boy Scouts of America
board, is treasurer for the AMIkids Board, act-
ing Honorary Commander for Barksdale Air
Force Base for the 26th Operational Weather
Squadron, is board member for the Shreveport
Crime Stoppers Board, is a board member for
Step Forward Board, serves as BPSTIL Business
Department Advisor, is the Independence Bowl
Board Life Director and the first female bowl
chair, serves on the Shreveport Workforce De-
velopment board, and serves on various com-
mittees of the Bossier Chamber of Commerce.
“Sandy has made a difference in banking
for over 48 years, breaking barriers, serving as
a mentor to many women and showing ev-
eryone that you can do whatever you set your
mind to. Her customers love her, and many
have followed her across her employment at
four banks. Sandy is well known for her volun-
teerism, her desire to make a difference and
her willingness to help anyone. She not only
serves on boards, but steps up to help and be
involved,” said her nomination form.
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Healthcare Progress
in the Community

chsner LSU Health Shreveport

became part of the North “For many years, we were
_Loulslana commuplty limited on the resources
in October 2018 with a

that we had, and now those
resources have expanded
tremendously.”

Dr. Shane Barton, Orthopaedics
Ochsner LSU Health Shreveport
Orthopaedics and Sports Medicine

commitment to increase access to
high-quality healthcare; to invest in
its people, facilities, equipment and
technology; and, most importantly,

to improve the health and wellness of
the people of Shreveport, Bossier City,
Monroe and the surrounding areas.
Since 2018, Ochsner LSU Health has
remained dedicated to this commitment
(even through a worldwide pandemic)
by opening new locations, expanding
services and access to care, investing
in new equipment, and growing and
diversifying its team.

We asked our Ochsner LSU Health physicians, both seasoned and new,
what changes they have seen firsthand. They shared their own insight
into the progress that has been made in just two years:

“I think the most dramatic change that

I notice is the diversity in all aspects of
staffing: from gender, from race, from years
of training or where we are in our career.”

Dr. Mindie Kavanaugh, Oncology
Ochsner LSU Health Shreveport Feist-Weiller
Cancer Center

“We’re able to deliver care in a faster
manner. In such a fashion that, in the past,
this seems to be more of an indigent hospital
where people had to go to. Now, this is a
hospital where people want to go to.”

Dr. David Scott, Gastroenterology
Ochsner LSU Health Shreveport
Gastroenterology Associates

“I've seen many improvements since the
Ochsner LSU Shreveport partnership began. We
have significant improvement in management.
The hospital and the clinics are run with greater
efficiency. There is a change in attitude of pride.
In fact, I'm very proud to be associated with
all the new people that are here and all of our
older colleagues. I have a sense of new purpose
since the partnership developed.” \/ o h Lsu
Dr. Richard Mansour, Hematology/Oncology C s n e r

Ochsner LSU Health Shreveport Feist-Weiller Cancer Center SHREVEPORT
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Making progress
where you need us.

When we became Ochsner LSU Health Shreveport in October 2018, we committed to increase access to
high-quality healthcare and invest in our people, facilities, equipment and technology to improve the health and
wellness of our community. Thanks to the commitment of our team and our partners, we have made remarkable

progress, even amidst pandemic challenges. And, we remain focused on improving healthcare for our region.

Advancing Improving Expanding and
healthcare access to care improving facilities

= Louisiana'’s first Louisiana = Continuing to grow a team of * Invested more than $200 million
Emergency Response more than 500 providers in in renovations, infrastructure
Network-recognized Pediatric 70 specialties. upgrades, new biomedical
Trauma Program. Increased employees by more equipment and new locations.

* Launched virtual visits and than 600 full-time jobs. Renovated more than 225,000
began new digital medicine and square feet at our St. Mary
telehealth programs ranging from areas through telemedicine, Medical Center, contributing to
chronic disease management to affiliations including the North our area's revitalization.

critical care. Caddo Medical Center; and $50 million invested at our
= Louisiana's first Advanced increased inpatient transfers for academic medical center on
Interventional Cardiology Suite. specialty care. Kings Highway for renovations,
infrastructure, technology and
biomedical equipment.

Providing healthcare for rural

» Launched TeleStork, increasing Continuing our mission to
monitoring of laboring mothers to provide healthcare for everyone
improve birth outcomes. in our community with increased Expanded our ICU capacity by

» Continuing to support our region'’s accessibility regardless of the more than 60% with the most
eriticallcaranecdsasalevealm patient'’s ability to pay advanced critical care specialists

Trauma Center and Stroke Center. or insurance. in our region.

Expanded the capacity and Opened multiple new locations
services for behavioral health in the community, including our
patients in a healing environment St. Vincent Health Center:

at our new Louisiana Behavioral a $1 million clinic in a previously
Health facility, in partnership with underserved area for healthcare.
Oceans Healthcare.

YOchsher LSU

ochsnerlsuhs.org

SHREVEPORT
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